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Discussion on the contribution of
Kumamoto's mascot character
Kumamon to regional branding

2RI RABN M R

1§ 00~16 : 30
ﬁéﬁ?&i 1:%?[55“ 0401 B ARZFIRASUEES

Z00M = & B EIBSBRE Z1TULVET YANAGIDA Kiyoko

https://md.kumamoto-u.ac.jp/course/view.php?id=119852 .
P P PP Director

Faculty of Contemporary Culture
Shokei University

Pl

Zoom meeting ID & Password (&, Moodle h* SHEERHFE
“HIGO 1t « 7Bz 77— / HIGO Business and Governmental Seminar (2024 EE~) "

ERAND!) —Z —D5EE% 8 C. MRILU A,

J—A—DBEE. v I AGEEZ RIS —TF, FEEEE

REAKRFEFBDZEE - HREDHEIHIFELLTEHEEMTEXT! AJa L ELNARRARIVYSHIA—RT, FHE.

* A1 —)bidZES https://higoprogram.jp/seminar_calendar/ IFRAELEIZHFSRZ#E T CTCWVNBAEREDPRX Y545
9_ r <$:E-/J o

EMNKEFEVEEERDOT LITEIBEZESZEHL
mITTUVWETH, BE-LTKEEVITERDMIZE IS
FAUTIZERLTLNVADTLEOIM?
ZFIT. KFEVOREEENOINETDT T FERRE
iRRY  KEFEVDHMB IS T4 INDERAOCE
EDEHGRIREMEIZDWVTEY E T,

Kumamoto’s mascot character Kumamon remains
well-known and popular, in contrast to many other
municipal mascot characters whose popularity is
declining. Although Kumamon-related goods have
continuously broken sales records, does Kumamon
really contribute to Kumamoto's regional branding?

In this seminar, we will review the history of Kumamon
from its birth, survey its past branding strategies, and
discuss the contribution of Kumamon to regional
branding and Kumamon's sustainability.

* Remote Simultaneous English Interpretation available
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